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Perceptions of the NFP sector according to Hootville
	strengths


	weaknesses

	· benevolent
· large in numbers of both workers and clients
· huge potential

· long history
· high perceived integrity


	· low profile

· low self awareness

· deeply segmented sector

· little talent

· weak peaks

· open government hostility

· voters don’t vote on social issues

· political allegiances
· culture - less about advocacy, more about service provision

· seen as whingers

· accidental workforce

· low socio-economic demographic clients

· cost centre – not an investment

· no brand evangelists

· boring

· seen as ineffectual



	Major ingredients for an effective campaign?



	Relevance
	Case studies
	Consistency
	Talent

	Engaging supporters
	Partnering
	Commitment  
	Media savvy

	External orientation
	Culture
	$$$$$$$$$$
	Nationalise

	Public profile in three easy steps


	Get serious
	
	

	Say / do something about people – not policy. 
	

	Take risk
	
	

	


More opinion, advice, events and NFP sector communications / marketing / fundraising and development jobs each week in the Hootville Lowdown. www.hootville.com
